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Price gouging
Introduction
Price gouging is charging a price that is higher than fair or, usually in times of natural disasters such as hurricanes or other crisis. It is the increase in cost of goods due to a temporary increase in demand and decrease in supply. The dilemma with price gouging is whether it is ethical or unethical practice in economics and business. In many legal jurisdictions, price gouging is considered wrong, criminal, and exploitative and immoral. This paper supports the notion that price gouging is criminal rather than being "a free market working efficiently." The article argues against price gouging, referring it to be criminal and exploitative and thus should be prohibited in business.
Why price gouging is criminal
Price gouging is immoral because it exploits customers and takes advantage of a miserable or helpless condition. Price gouging occurs typically when the demand for a product increases relative to its supply, meaning demand is higher than supply. Snyder (2009) contends that most suppliers upon seeing many people buying their products find it profitable too, in part, raise prices of their products. Since the buyers are in a desperate situation and dire need of the product, he/she is forced to buy the product at such a higher price (Snyder, 2009). This act is, therefore, morally wrong because it is exploitative and painful to the consumers. The worst thing about price gouging is that it often arises during a natural disaster or other crises. Thus instead of sympathizing with the affected people, the supplier exploits them with no mercy. The supplier seeks to profit out of the desperate situation of the buyers.
Another reason why price gouging is immoral is that it tends to exploit the less income earners (poor). When higher prices are used to allocate goods, the rich swoop in and buy all the supply, leaving the less wealthy people out in the cold. Thus, the poor feel the pinch of price gouging compared to the rich. This argument is fallacious because markets work well when people who are willing and able to pay more for an item want that item more than people who are willing and able to spend less. Therefore price gouging has the most detrimental impact on low-income families and individuals who are the most vulnerable during such crises (Hurlbut et al., 2004).
[bookmark: _GoBack]Why price gouging is not criminal
While many people accept that price gouging is immoral, some feel that it should not be illegal. Some of the reasons why price gouging may not be immoral are: first, Zwolinski (2008) opines that if the prices for valuable goods do not go up, it is likely that scarce resources will be unavailable for those who need them most. Secondly, anti-price gouging laws are more harmful than helpful since they create shortages on the most urgently required goods and services during emergencies. Also, increasing the price of products and services during crisis or disasters is not inherently immoral because the price increase can lead to a more equitable distribution of scarce resources. Additionally, the proponents of price gouging argue that the profit motive will increase competition and eventually lower the price (Zwolinski, 2010).
Conclusion
In conclusion, although price gouging during emergencies leads to fair and equitable distribution of scarce resources, it is immoral and unethical and thus should be prohibited. Not only does it exploit the poor, but it also takes advantage of their desperate and difficult situations. It is immoral because the sellers take advantage of profiting out of the miserable condition of the buyers. When people have been affected by a hurricane or any other disaster, they should be assisted not exploited by overpricing the goods and services. Therefore, price gouging is both immoral and criminal and should be illegal.
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